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Message "™ Mr. Ohshiro

HoENE~DLT

We have a familiar saying in Japanese that goes “Shoshin wasureru-bekarazu,” and
roughly translates to English to mean something along the lines of “Don’t forget the
original spirit you had when you began something.”

There’s power in the Beginner’'s Heart (shoshin #J.(») with its passion for new
experiences and its openness to incredible discoveries and amazing possibilities.
I’m often reminded of the excitement | had upon delivering the Enagic Message
to the shores of new countries like America, Canada, Europe and Asia. The joy of
meeting new people and creating new opportunities!

So | urge you, here within the month of March, to recall the passion and mission
statement you crafted when YOU first became part of the Enagic Family. Reach
back and dig deeply into your first Enagic memories. What did that feel like? What
emotions are brought to mind when you remember those days? Can you bring that
passion and excitement to the HERE and NOW?

In life, our “continuance” is so much more important than “starts and stops.” Anyone
can sprint, but how’s your long run? This really determines how successful you’ll be
inlife. I've discovered in my own professional and personal life that “going the extra
mile” is SO much more than a mere marketing or sales term, it REALLY matters!

Marchis also my birthday month and I'm looking forward to celebrating my birthday
with you in Okinawa! I’'m a youngster at heart, so expect a party! My home island
of Okinawa is also a wonderful place to take a breath, relax a bit and give yourself
a wonderful, well-deserved pat on the back for having helped me spread Enagic
globally.

So this month, stay true to your passion, be confident in your mission with Enagic
and continue to speak to everyone about the Life Changing work we're doing
around the world!

With Respect and Appreciation,
Hironari Ohshiro
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“In life, our “continuance” is
so much more important than “starts and stops.”
Anyone can sprint, but how’s your long run? This
really determines how successful you’ll be in life.”
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Europe

(® Germany

Charlottenstr. 73,

40210 Dusseldorf Germany

TEL: +49 211-9365-7000

FAX: +49 211-9365-7027

E-mail: sales@enagiceu.com
Areas Covered:

Austria, Albania, Croatia, Ireland, United
Kingdom, Spain, Germany, Switzerland,
Sweden, Serbia, Poland, Norway,
Netherlands, Montenegro, Moldova,
Macedonia, Israel, Lithuania, Latvia,
Iceland, Finland, Estonia, Denmark,
Czech Republic, Bosnia, Kosovo,
Kaliningrad

@ ltaly

Via Marco Aurelio, 35A

00184, Rome, ltaly

TEL: +39 06-3330-670

FAX: +39 06-3321-9505
E-mail:italy@enagiceu.com

Areas Covered:

Cyprus, ltaly, Bulgaria, Greece, Hungary,
Malta, Slovenia, Slovakia

(® France

8-10 Avenue Ledru-Rollin

75012 Paris France

TEL: +33 1-4707-5565

FAX: +331-4707-5595

E-mail: france@enagiceu.com
Areas Covered:

France, French Polynesia, Mauritius,
Polynesia, Tahiti, Zimbabwe, Zambia,
Western Sahara, Uganda, Togo,
Tanzania, Swaziland, South Africa, Sierra
Leone, Seychelles, Senegal, Rwanda,
Nigeria, Niger, Namibia, Mozambique,
Mali, Malawi, Madagascar, Lesotho,
Liberia, Kenya, Ivory Coast, Guinea,
Guinea Bissau, Ghana, Gambia, Gabon,
Ethiopia, Eritrea, Burundi, Equatorial
Guinea, Djibou, Dem. Rep. Congo, Chad,
Central Africa, Cameroon, Burkina Faso,
Botswana, Benin, Angola, Belgium,
Luxembourg

(@ Romania

str.Branduselor nr.68-70, 6th floor,
int.24, 500397, Brasov

TEL: +40 374-028-779

E-mail: romania@enagiceu.com

@ Portugal

Avenida de Francga, n° 735
4250-214 Porto Portugal

TEL: +351 22-8305-464
E-mail: portugal@enagiceu.com

@® Russia

Letnikovskaya str. 10 bld. 4, floor 1,
115114, Moscow, Russia

TEL: +7 495 988-02-05

FAX: +7495 988-02-06

Areas Covered:

Russia, Belarus, Kazakhstan, Ukraine,
Uzbekistan, Armenia, Azerbaijan,
Georgia (Country), Tajikistan,
Kyrgyzstan, Turkmenistan
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Asia

Philippines
Unit 3-4, 16/F., RCBC Saving Bank Corporate
Center, 26th and 25th Streets, Bonifacio Global City,
Taguig City, Metro Manila Philippines.
TEL: +63 2-519-5508
FAX: +632-519-1923
philippines-sales@enagic.com

Singapore
111 North Bridge Road, 25-04 Peninsula Plaza
Singapore 179098
TEL: +65 6720-7501
FAX: +656720-7505
singapore-sales@enagic.com

Malaysia
Unit 25-6 & 27-6, The Boulevard,
Mid Valley City, Lingkaran Syed Putra, 59200,
Kuala Lumpur, Malaysia
TEL: +60 3-2282-2332
FAX: +603-2282-2335
cs2@enagic-my.com

Indonesia
The Plaza Office Tower 20th Floor, JI. M.H.
Thamrin Kav. 28-30, Jakarta 10350
TEL: +62 21-2992-3111
FAX: +62 21-2992-8111
marketing@enagic.co.id

Surabaya Office: Intiland Tower,10th Suite #5A,
JI.Panglima Sudirman 101-103,Surabaya 60271
TEL: +62 31-531-2083/82 FAX: +62 31-531-2361

Thailand
19 Floor, Unit 1903-1904 Sathorn Square
Office Tower, 98 North Sathorn Rd, Silom,
Bangrak, Bangkok 10500, Thailand
Tel : +66 2-163-2869
Fax : +66 2-163-2879
Areas Covered:
Thailand, Cambodia, Laos, Myanmar, Vietnam

South Korea
7F Heeseung BD, 15, Seolleung-ro 131-gil,
Gangnam-gu, Seoul, Korea 06060
TEL: +82-2-546-8120
FAX: +82-2-546-8127
korea-sales@enagic.com

Taiwan
Nanjing East Road, 3-337 12F B Room
Xiong Shan Qu, Taipei City, Taiwan
TEL. +886 2-2713-2936
FAX. +886 2-2713-2938
enagictw@enagic.co.jp

Hong Kong
Room 1615-17, 16/F, Mira Place Tower A,
132 Nathan Road, Tsim Sha Tsui,
Kowloon, Hong Kong.
TEL: +852 2154-0077
FAX: +852 2154-0027
nita@enagic-asia.com
Areas Covered:
Hong Kong, China, Papua New Guinea,
Afghanistan, Bangladesh, Bhutan, Brunei,
Maldives, Nepal, Sri Lanka, Lebanon, Qatar

Mongolia
Sukhbaatar district 4khooroo 5-khoroolol
Sain Noyon khan Namnansuren Street 37
Building No,1 Enagic Mongolia
TEL: +976 70127778 /| FAX: +976 70127708

India
The Millenia Tower-B, Unit-401, No.1& 2,
Murphy Road, Ulsoor,
Bangalore 560008 India.
TEL: +91 80 465 09900
FAX: +91 80 465 09908
india-sales@enagic.com

Australia
Suite 15, 33 Waterloo Road,
Macquarie Park NSW 2113 Australia
TEL: +61 2-9878-1100
FAX: +61 2-9878-1200
info@enagic-australia.com
Areas Covered:
Australia, New Zealand

Dubai
Enagic Kangen Water Equipment LLC
Office No.105, Hassanicor Building,
Al Barsha First, Dubai, UAE
TEL: +971 4-395-5011
FAX: +971 4-395-5150
cs1@enagic.ae
Areas Covered:
UEA (Dubai, Abu Dhabi, Ajman, Sharjah, Fujairah, Ras
al-Khaimah, Umm al-Quwain), Palestine Territories, Algeria,
Bahrain, Djibouti, Egypt, Iran, Iraq, Jordan, Kuwait, Libya,
Mauritania, Morocco, Oman, Pakistan, Saudi Arabia,
Somalia, Sudan, Syria, Tunisia, Turkey

Sapporo
3F, 2-1-5, Kita-nijonishi, Chuo-ku, Sapporo,
Hokkaido, 060-0002 Japan
TEL:+81 11-223-5678 / FAX:+81 11-223-5680

Tokyo
7F, 1-1-6,Kyobashi,Chuo-ku,
Tokyo 104-0031 Japan
TEL: +813-5205-6030 / FAX: +81 3-5205-6035
tokyo@enagic.co.jp

Shin-Osaka
7F, 1-1-6,Kyobashi,Chuo-ku,
Tokyo 104-0031 Japan
TEL: +813-5205-6030 / FAX: +813-5205-6035

Shikoku
1313-8 Shimoshimayamako,
Saijo-city, Ehime 793-0006 Japan
TEL:+81 0897-47-6525 / FAX:+81 0897-47-6526

Okinawa

2F, 7-7-1, Oyama, Ginowan-city,
Okinawa 901-2223 Japan

TEL: +81 98-917-4130

FAX: +81 98-917-4138
okinawa@enagic.co.jp




@ Los Angeles

4115 Spencer Street, Torrance,
CA 90503-2419 U.S.A

TEL: +1 310 542-7700

FAX: +1 310 542-1700
ca-sales@enagic.com

Areas Covered:

Alaska, Arizona, California, Colorado,
Kansas, Nebraska, Nevada, Utah,
Wyoming

@ San Diego

2375 Clubhouse Drive, Chula Vista,
San Diego, CA 91915 U.S.A.

TEL: +1 619 864-7394

FAX: +1 619 482-5700

© Seattle

18920 28th Ave. W. Suite 105
Lynnwood, WA 98036 U.S.A.
TEL: +1 425 640-2222

FAX: +1 425 672-8946
wa-sales@enagic.com

Areas Covered:

Idaho, Montana, North Dakota, Oregon,
South Dakota, Washington

O Texas

545 Rowlett Road Suite A Garland,
TX 75043 U.S.A.

TEL: +1 972 316-7985

FAX: +1 310 531-7111
tx-sales@enagic.com

Areas Covered:

Arkansas, Louisiana, Mississippi, New
Mexico, Oklahoma, Texas

@ Chicago

1154 S.EImhurst Road Mt. Prospect,
IL 60056 U.S.A.

TEL: +1 847 437-8200

FAX: +1 847 437-8201
il-sales@enagic.com

Areas Covered:

lowa, Illinois, Indiana, Kentucky,

Michigan, Minnesota, Missouri, Ohio,

Tennessee, Wisconsin

@ New York

3636 33rd street Suite 101
Astoria NY 11106 U.S.A.

TEL : +1 718 784-2110

FAX: +1 718 784-2103
ny-sales@enagic.com

Areas Covered:

Connecticut, Delaware, Maine, Maryland,
Massachusetts, New Hampshire, New
Jersey, New York, Pennsylvania,
Rhode Island, Vermont, Virginia, West
Virginia

@Florida

8803 Futures Drive, Unit 1

Orlando, FL 32819 U.S.A.

TEL: +1 407 601-5963

FAX: +1 407 630-6081
fl-sales@enagic.com (Sales)
service_fl@enagic.com (Service)
Areas Covered:

Alabama, Florida, Georgia, North Carolina,
South Carolina

"
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.- A Global Community Spreading
‘True Hedlth ” and Compassion

« Around the world!

@ Hawaii

Ala Moana Pacific Center, Suite 711,
1585 Kapiolani Boulevard,

Honolulu, HI 96814 U.S.A.

TEL: +1 808 949-5300

FAX: +1 808 949-5336
hawaii@enagic.com

Areas Covered:

Hawaii, Guam, Saipan

Canada ——— ——————

© Vancouver

Suite#101-7460 Edmonds St. Burnaby,
BC V3N 1B2, Canada

TEL : +1 604-214-0065

FAX: +1 604-214-0067
vancouver@enagic.com (General Inquiry)
canada-sales@enagic.com (New Order Processing)
Areas Covered:

Alberta, British Columbia, Manitoba,
Saskatchewan, Northwest Territories, Yukon

® Toronto

75 Watline Avenue, Suite 138
Mississauga, ON L4Z 3E5, Canada
TEL: +1 905 507-1200

FAX: +1 905 507-1233
toronto@enagic.com

Areas Covered:

New Brunswick, Quebec, Newfoundland and
Labrador, Nova Scotia, Nunavut Territory,
Ontario, Prince Edward Island

"

® Mexico

Commercial Plaza Tanarah Avenida
Vasconcelos 345 Oficina306, Colonia Santa
Engracia 66267 San Pedro Garza Garcia,
Nuevo Leon, Mexico

TEL: +52-81-8242-5500

FAX: +52-81-8242-5549
ventas.mx@enagic.com

Areas Covered:

Mexico, Argentina, Belize, Bolivia, Colombia,
Costa Rica, Chile, Ecuador, El Salvador,
Venezuela, Uruguay, Suriname, Paraguay,
Panama, Guyana, Peru, Nicaragua,
Guatemala,French Guiana, Falkland Islands,
Honduras, Bermuda

(®Brazil

Rua Jodo dos Santos, 532

Jardim Santa Rosalia - Sorocaba/SP
18090-040 Brazil

TEL: +55 15 3034-4132

FAX: +55 15 3034-4100
info@enagic.com.br

* The above excerpt from all countries and states.
* The area are subjected to change.
* For more information, please contact your corresponding branch.
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The Enagic mission is simple to understand; spread True Health. When it ®mes to goals, the = .
MISSION is the GOAL! By embracing the mission of Enagic, each distributor will be on the road®o .
helping meet the goals of the company, no matter how lofty. Mr. Ohshiro would like each ")
distributor to think beyond sales goals and profits and, instead, focus more on the pursuit of the

Enagic Mission, which, ironically, if achieved will lead to more shattered sale® records and even | o

higher profits. . .

Mission: Realization of True Health

Physical Health ® .
Financial Health ’ o )
Mental / Metaphysical Health . o .
L] . L] .
. " » o
Understanding “Kangen ) *
The word “Kangen” applies to more than just water. It is an important part of a b.igger . -

Enagic philosophy. It is the idea of stripping away the things which keep us from,
arriving at our “destined” state of harmony and balance. Enagic offers ﬁve dn"ferent

kinds of Kangen: L 1
Bodily Constitution = Good Health . |
Fair & High Income = Good Earnings
Quick Return = Rapid Financial Reward ' "
Appreciation / Compassion = Care of Self and Others . r
Societal Support = Care of the Community e '
'S .
Face-To-Face: Human Based Marketing -
“True Health” is the lifestyle we should seek in the 21st Century. A business program
which allows infinite diversity and flexibility. Overcoming varlous barriersand =
boundaries, it is a human-centered technology nurtured by close communlcatlon
between people. Experience and discover your own style of Enagic business. Then the *
“Circle of Compassion” will ripple throughout the globe, now and forever.
. . | .
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Dist.Fibutbr ranking is an important part of Enagic’s patented 8-Point Commission compensation plan, because the
higher a distributor’s rank, the greater the earning potential. In order to fully appreciate the distributor ranking system,
fit is important go understand how they affect the structure, of the compensation plan. Just like every other retail
product on the planet, Enagic products have a IE>ercentage of each product sold designated to recouping manufacturing
cost, op'erating.expens‘ES, sales commission, bonuses, incentives, and, of course, a reasonable profit for the company.
Since Enagic does not*engage in direct mark.tlating or al:lvertising, we are able to fuse together this normally very large
expense divided equally into eight parts; each part is referred to as a “point.” Starting at the first rank of 1A, which
earns then;' one point, distributors move up the distributor ranks based on personal and group sales requirements
and reach the top of the Initial Distributor Ranks a.tl 6A, which represents a minimum of 101 qualifying sales.
L] - L] '
Once a aistributor reaches the rank of 6A, they can work towards the Advanced Ranks, which are
based on organizational development. The first Advanced Rank is 6A2. Reaching this rank means
that a _distributor has* helped develop J,two down-line distributors reach the rank of 6A. The next
rank"isr 6A2-2, which means a distributor has helped two of their distributors reach the rank of 6A2.
. -
These are the active Enagic distributors who have attained the rank of 6A2-3 or higher. Some of these people have built

o organizations with tens of thousands of product sales, spanning across the globe. While it might be hard to believe, every

one of these incredibly su.ccessful people started in the Enagic business at the exact same rank...1A. Through hard work and
dedication, they have moved up the ranks, and today, enjoy the benefits that come with their distributor ranking.

|
A

6A11-6 (USA) 6A9-6 (USA) ’ 6A7-6 (Malaysia)

ROMIVERDERA B¥ JAYVEE PACIFICO SAM SIA

5 . |
6A9-6 (USA)
CYNTHIA BRIGANTI

v
B,

 6A2-6 (Hong Kong) |
KENNETH WONG

6A7-6 (Japan)
AKIO KATSUYAMA

6A7-6 (Japan)
AKITOSHI NAKAMURA
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6A12-5 (USA) 6A9 5 (USA) / 6A3-5 (Canada) 6A2-5 (Indonesia) | 6A3-5 (USA)

- -
ELI DAFESH ROBERT GRIDELLI LIBERTUS PETER [ | KYOKO NAKAMURA ' »
Foa A | . i

Y. I% ‘
6A2-5 (USA) | 6A4-5 (Hong Kong) | 6A3-5 (Malaysia) 6A3-5 (Hong Kong), 6A6-5 (Philippines)

CAROLINE CHOU ¥  JUNLEUNG | GARY GAN ERIC WONG 2 A

6A3-5 (Smgapore) 6A2-5 (Hong Kong) 6A18-5 (Japan) 6A2-5 (Hong Kong) 6A2 5 (Hong Kong)

BERNARD CHAN BEE LAM KEIKO ISHII RAYMOND TANG CINDY LIAO

| y . .
6A6-4 (USA) 6A5-4 (Hong Kong) 6A2 4 (Hong Kong) 6A9-4 (USA) | 6A2-4 (USA) ,
CORA LOH DAVID LESMAN
4 —'v
§ I a1 .
N k N
N N

6A2-4 (USA) (. V8 4- (USA) 6A6-4 (Romania) 6A-4- 4(Umtedegdom) 6A5 4 (Canada) | 6A4-4 (USA)
ALAZS KARDOS SEBASTIAN POPA DANTE CALINISAN o
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6A2-3 (USA) 6A4-3 (USA)
MARGARET KARDOS, BRANDON ODOM

6A2 3 (USA) 6A2-3 (Canada) 6A2-3 (Hong Kong)
PAK & LOK
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A3 3 (Malaysia) 6A6-3 (Malaysxa) 6A7-3 (USA) 6A6-3 (USA)
DATO DELBERT LEE NICOLE DIMACALE JON SWARDSTROM

1~ ‘- ‘ e b ; '
6A5-3 (USA) | 6A2-3 (Canada) '
CORNEL MARCU

_" .

N

N

A :"
[y

ey

1 ¥ d M - 5
6A2 3 (Phlllpplnes) 6A2-3(Indonesia) | 6A3-3 (USA) 6A4- K] (USA) 6A5-3 (Canada) 6A2-3 (Indonesla)
ELMA KRISTOFFERSON TAUFIQ HIDAYAT NANCY DOAN WADE LIGHTHEART

A
»y

b

6A3-3 (Canada) 6A2- 3(Indone51a) : 6A5-3 (USA) 6A2-3 (Canada) 6A3-3 (Canada) 6A2 3 (Hong Kong)
XIAO KUN LIAO AMIR NOORPOUR
1! wF y
““‘“ L :\‘ - m:\ =
| s N y S
= ~l > Y -
Ry
L]

Tl
Y |/ oy
6A3-3 (Canada) 6A2-3 (Malaysia) 6A2-3 (Malaysia)
LANI WHIGAN-TAMAYO,
.

6A2-3 (Singapore) 6A6-3 (USA) 6A7-3 (USA)
FUMIKO MAKABI FRED L. BROWN
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6A2 3 (USA) 6A2 3 (Canada)
CARLOS GONZALES

&

‘n

| Q\
q

6A9-3 (USA) 6A2-3 (USA) | 6A2-3 (Canada) ' 6A3-3 (Romania)
BENJAMIN POWELL PAMELA COULSON DANIEL ROMASCANU

o

6A6-3 (USA) 6A2-3 (USA) 6A2 K] (USA) 6A6 3 (Malaysia) 6A2-3 (Hong Kong) 6A4- 3 (Slngapore)
PU‘,Q’{J%S({EIEI"AN SAMUEL G. HARMON FAUZIAH BINTI DONAL PENG

ve 1/.

L

-
-
-

6A4-3 (USA) 6A2 3 (USA)  6A4-3 (USA) 6A3- 3 (USA) 6A3 3 (Malaysla)
- RAYMOND J. JANFAZA DANNY DANIELS

q q ] q

6A2 3 (Hong Kong) 6A2-3 (Hong Kong) 6A2 3 (Hong Kong) 6A4-3(Indonesia) ' 6A2—3 (Malaysla)
1% MRS YN ADITYA NOVRIANSYAI
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(44 )
ROOtS Enagic in Okinawa

Okinawa Prefecture, both the birthplace of Hironari Ohshiro and where Enagic was founded, is in the tropical
zone in the very south of Japan, and famous for its unique, Chinese-influenced culture since historical times.
Let us explore the range of related companies and facilities that are concentrated in Okinawa, appropriately for Enagic’s roots.

*Nago City

E8PA - Enagic 8 Prosperity Association

Enggic Sedake Country Culb  Enagic Golf Academy

Enagic Education & Welfare Foundation ~Okinawa Kangen Foods
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* Urumashi

Enagic Tiger Prawn Farm Enagic Baseball Team

Chatan *Ginowan

Enagic Bowl Mihama Enagic Aroma Hot Spring

T

Minami-no-Hatake Ocean Eight
(Aroma Branch) Kangen Restaurant

Enagic bowling Academy

Naha Yonabaru

Enagic Oriental Hotel Enagic Table Tennis Academy

Global E-Friends 2019.03
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vade in Japan

This is How the Leveluk Series is
Made in Japan!

The Osaka Factory is located in Hoshidakita, Katano City,
in the northeastern part of Osaka prefecture. It is a large
production facility covering over 43,000 square feet in both
site area and overall floor space. The major components of
our products, including everything from electronic plates
to internal filters, are all made in our Osaka Factory. The
factory adheres to the
highest manufacturing
standards and has
earned numerous
International Organization
of Standardization
(1SO) certifications, |
including ISO%9001,
1ISO14001 and 1SO13485.
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Electrolysis Chamber:
The “Heart” of the Device

The production process starts at the Press Processing
Department, where the titanium electrode plates, that are a
part of the electrolysis chamber are made. These electrolysis
chambers, where the water is electrolyzed, are the heart of
our LevelLuk Series of machines. Depending on the model,
there are anywhere from three to twelve plates in a device.
The new K-8 model features eight
large electrode plates. One by one,
the electrode plates are cut and
. terminal -welded by professionals.
They are then moved to the
injection molding machine to be
insert-molded. These are then
extracted and completed in the
Assembly Department to create a
finished electrolysis chamber.



Careful Testing and Completion

The next step in the production process is moving the product to the Production Department for the internal filters. This is
done in a special area of the factory, equipped with state-of-the-art production and ventilation equipment. The end caps,
bottom cases and other parts are assembled using hi-tech ultrasonic welding, and “filtering media”, like activated charcoal, is
added to complete the process. The finished filters are taken along with other parts to the final assembly line, and inserted
into the device. The assembly lines are divided into the electrolysis chamber assembly line, the main assembly line, and the
completion line. The main assembly line is where the electrolysis chambers, pipes, hoses, and other parts are attached and
the device “takes shape,” before it is sent to the completion line. The device is then carefully tested for electrical insulation,
pressure, and water flow before it is labeled and prepared to be shipped.

.
-

&

im |
2 %

Careful pH testing is also done during the water flow testing at the completion

The Cartridge Production Department

—
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Leveluk .
KANGENS E

)

VAL
iy, 5
)
Enagic's most powerful antioxidant ‘ GOLD ST/ANDAR
machine - featuring 8 platinum-dipped —
titanium plates!!
- Electrode plates: 8 - Plate size(mm): 135 x 75

» Generates: 5 water types - Wattage(W): 230
» Dimensions(mm): W345 x H279 x D147

LevelukS[&

Features a revamped modern design that
coordinates beautifully with today's stylish
kitchens.

« Electrode plates: 7 * Plate size(mm): 135 x 75

+ Generates: 5 water types - Wattage(W): 230
- Dimensions(mm): W264 x H338 x D171

LeveLukS iz

The finest machine in its class, with the highest
quality built-in electrolysis chamber on the
market.

- Electrode plates: 7 « Plate size(mm): 135 x 75

- Generates: 5 water types - Wattage(W): 230
+ Dimensions(mm): W264 x H338 x D171

Leveluk Superso

The MOST POWERFUL model! Top of the line
model for heavy home use or small business use.

* Electrode plates: 7 & 5 * Plate size(mm): 135 x 75
- Generates: 5 water types - Wattage(W): 200
- Dimensions(mm): W352 x H384 x D250

Leveluksfu

The UNDER THE COUNTER model conveniently
nestles discreetly under your sink!
* Electrode plates: 7 * Plate size(mm): 135 x 75

- Generates: 5 water types - Wattage(W): 230
» Dimensions(mm): W264 x H338 x D171

Levelukooll
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The ENERGY SAVER model! This unit can also
produce strong acid and strong Kangen waters.

- Electrode plates: 3 « Plate size(mm): 135 x 75
- Generates: 5 water types - Wattage(W): 120
» Dimensions(mm): W264 x H338 x D171




* Availability of the product line-up and warranty may vary depending on the country or area.
* Please contact your corresponding Enagic office for more details.

. g ' The STARTER model! Affordable for families on

I_eueI_UK W’% I almost any budget.

« Electrode plates: 3 - Plate size(mm): 118 x 82

3-year warranty . + Generates: 3 water types + Wattage(W): 100
f » Dimensions(mm): W250 x H308 x D135

g o> g0 | b The mineral ion water HOME SPA System
H"ESPH T8 Transform your ordinary bathroom into a natural
hot spring resort!

Mineral lon Water Activator

« Electrode plates: N/A « Plate size(mm): N/A
3-year warranty - Generates: Mineral ion water + Wattage(W): 2.5
| » Dimensions(mm): W130 x D346

KANGEN UKON nature's oldest healer and
protector! Detox, energize and strengthen your
body with Kangen UKONZX turmeric
supplements!

Enriched with high quality ingredients & essential oils:
Curcumin, Healthy minerals, Olive Qil, Perilla Oil,
Niacin, Flaxseed Qil, Evening Primrose Qil, Tocotrienol.

KANGEN UKON TEA- Natural and healthy tea
made from Kangen Ukon!

100% produced in Okinawa. Turmeric Ukon belongs to the
ginger family. Tea made from Ukon has been considered
natural and healthy since the Ryukyu Dynasty (1429-1879).

KANGEN UKON & Honey SOAP!
Taking advantage of Okinawa's natural blessings

Freshly harvested from our Ukon Garden in Okinawa.
Ukon, Honey, Citrus depressa.

This soap is carefully crafted by a traditional "bar soap"
maker. It is living soap that makes the most out of natural
ingredients.

The ES8PA Family Club Pass!
Take advantage of EBPA membership benefits!

Benefits of Membership
- Eligible for EBPA loyalty discounts & Commission of
Ukon DD, Anespa DX and Super 501.
P, Bronie » . - IT Solution.
a%"ﬁ” ' 3 - Stay at any Enagic affiliated lodging facility at special
=N v price or FREE! (depending on card-type)
- Earn E-points.
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= explammg o] demonstr‘atmgthe product«s"L bs:it- provndmg
detajls of the - compensation -plan-to -a. prospect;ve __-.
< business partner7 s it sharing -water-with prospects? = -«
~~~-_Oris it-something else?  While- |dent|fymg the most . ‘_-'i_-'-
lmportant speaﬁcactr\/lty may be debatable; itis safé -~
= to say that, generally speaking, orie of the absolutely
~'most important act|V|t|es IS attenchng and conductmg =

- “Tevents. - : x
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) -‘M_o_st-. experienced “people -in-direct -sales-and- the
“network industry. would agree-that distributor and
prospect events are the fife-blood of the-industry. Of
course, all of the other activities mentloned above
are important, but events have the ability to createa
completelydifferent business and soualdynamlc_ltls -
away to achieve something whichiis often-overlooked -
in this industry,.engagement.Distributor events are
an excellent way to keep a distributor or prospect
“engaged”, which, in this.case; simply means involved. -
Huge corporations.spend millions of .dollars_every
year trying to figure.out how to keep their employees
engaged, because they know that keeping-a person
engaged will ultimately- lead -to more product|V|ty,
efficiency and profitability. ,

Engagement-through events is-a very effective way
to develop a long-lasting and productive relationship
between the prospect or new distributor and the company.
Some of the most successful distributors in Enagicowea lot
of their success to the*fact that they were so engaged with
aspects of Enagic, that the company became one of their
main priorities. This involvement then led to them becoming
even stronger distributors. The more events a person attends,
the more they not only understand the “big picture” of Enagic,
the _more they personally become part of that picture. This
understanding strengthens their “connection” to Enagic and Mr.

d ol 36 ; . L ! Ohshiro’s mission.
nds201-903.'ﬁﬂ" g



- connection a prospect, or even-a ne»y.?ﬁﬁilgutbr
e with Enagic; is the rela-t+o"?i:ih1.p with-their-au

~~Pbrings-them closer-to having a true understanding of

: Keepﬂ in .mmd -fh‘at in- th'e 'Heg?

~ Enagic distribtitor, - the “water, their=machine o arﬂ-@ﬁdﬁgsourees ~_You w vw -JQCBW@ jcations-—of
- combinationofthese. While they may‘beexmtﬂi:gbauif"f{ﬁm:mget@gs events and trainings.~Remember,”
~the water, the dlstrlbutor apportunlty, or @Eﬁg@wmﬁngevents bz;causé;here isNo = etose to =
machine, thefact s, in.the beg“mhmg,therr*connet.tha yoq“"rs not a valid reason:...it is is ah excuse: “who™ -
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of the company, to the different uses of the water and - Conference calls~ webmars product d'erhbristraﬁbns-—-— - 3
éverything im between. Every event a new person - -.project - overv’rews,_exeaﬁlve ‘luncheons, -CﬁStflbLl‘EOF“‘ :
experiences, all the new information they hear every - tralnihg, corporate‘tbnven'tlons antLI-lve pr'eseniat:l =
new-strategy-they. learn, every use.of the water-they “at places fike Enagic offices, are all events. Once you— -
discover, every- bit of information they are exposed to. find.out about: an eyenf Cdmmlt to attending. Get a.-r
_calendar and-mark the events yOLl‘WI|| attend. Don't ]"
“allow an excus'e':to.get in your-way of attendlng When—:__:—;:-
“you commit to attending an event and theu. make an 5=
excuse not to go, ihe-nu’r&Z-personwho suffers i l5‘-\/0u1 ..=Tj
Don’t end upJe,ecommg yOULan.worst enen‘iy:'%h -—

Mr. Ohshird's concept-of True Health. Once a person="
truly-understands and embraces this concept, they-are
much-more-likely to become a long-term- distributor
and-make Enagic their priority, which will benefit all
parties involved. “your strongest: aﬂ:y'-' Make the commltm‘e_nt fheﬂ,.t
=follow: through anddoiit for the most imp tan persoﬂ._ ‘
inyour busuness you"' By'connectm‘g-to eVerLts,_ynu"" »
“ become-more famlhar with J:h-e tu'ftdre of'the Enaglc
independent drstrlbutor ~busmess -You. —wﬂT’ better- -
understand the supportand' ‘nurturing na-ture of both

the company-and yqur*ifeilow-dlst-rlbuto"rs By‘maklng
events-a priority, you will be showing your prospects— =
and new distributors the importance of attending - _
may need to take the initiative to look for or evencreate - -events, which typ|c’a||y_resu'|ts inthem attendlng them —
local events. If necessary, be willing to be the initiating =~ aswell. : — e =
personif noeventsare available around you. If youwait iy ' : - =

for someone else to do it, it may never happen! Would. - ‘While there are many event options for dlstrlbutors '

In order to-help_ensure that this happens, distributors -
are encouraged-to seek out as many-events.as possible.~
It is important to note that atténding events may not
always be easy for every prospect-or distributor. -If
you are.in an-area that is still developing-an-Enagic-
presence, there may notbe any nearby events, at least
not yet:- If that is the case, each individual-distributor- -

you seriously just sit around and wait for someone else
to secure your success and your future? Of course not!
If there are no presentations in your area, start one
yourselfl. If-there is no executive luncheon at the end
of the month, figure out how you can make it happen.
Don't go looking for an excuse to fail, look for-a way to
succeed! - Ask your referrer or other distributors for
event recommendations. Seek out Distributor Leaders
and see if they have presentations, trainings or other
types of events you can attend.” Look for distributor
email lists you can subscribe to. Getting on.these email
lists will give you access to awide variety of information

throughout the world, sometimes- distributors -will
have to seek them out.-And sometimes there will be a
cost to attend-an event. There-may be travel expenses,
lodging and even a cost for admission to the event; but
any cost is-usually far outweighed by the benefit the
person gets out of attending the event!” While it is up
to each distributor to determine how-much they are
willing to invest in their own success, be assured that if
you-treat the costs associated with attending events as
an investment in the success of your business;and not

just an expense, it will most likely-pay: off for you-in the =
future! e
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“Ohshiro’s success today is a direct result of his fateful
decision to attend that seminar. Because that was when
he first discovered the extent of the impact that Kangen
Water® could have on the human body. It was the first time
he heard that Kangen Water® was able to counteract the
acidification of the human body caused by oxidation. This
was all new to him—but he understood it was important,
too, so he took it all in, filed it all, and began to think about
how he could turn it into a business. Ohshiro’s animal-like
instinct for sniffing out opportunities led him straight to his
conclusion: this Kangen Water® could sell.

The seminar became the foundation stone
upon which he was to build his dream RBESEEEE,
for the future. It was the opportunity he |t
could hardly have dreamed of. People
say that life is about who you meet. In
Ohshiro’s case, his whole direction in life
was turned upside down and about-face
by a seminar that he hadn’t even wanted
to go to. It was the opportunity that would
make his dream of success in Tokyo come
true. When you look at the process behind
his success, it becomes harder to dismiss
that success as the “magic of dreams’, or
“destiny” or even “mere coincidence”.

It was Ohshiro’s same animal-like instincts
that allowed him to visualize how Kangen
Water®, something he encountered for
the very first time at that same seminar,
could be turned into a business. As he
listened to the professor talk, he started
to calculate in his head. Who could supply
the machinery, what was the market scope, who would be
the target customers. Here was the moment of Enagic’s
birth, in the incubator of Ohshiro’s mind. Business is all about
stimuli: what you hear, see, say. Those stimuli must be turned
into ideas, and then the ideas turned into cold, hard reality.

If we position it as the starting point for today’s global
Enagic business, it's hard to overstate the significance of this
seminar. It's also perhaps why Enagic and its distributors hold
seminars today; after all, the very top distributor learnt for

e

Quenching the Thirst for
Global Success;

Remembering the Beginnings

himself just how transformational they can be.

The encounters we have in life can set us on trajectories that
we could never have imagined. Sometimes they take us down
the wrong path, to unhappiness and bad fortune. Other
times, they lead us to roads paved with riches. When Kazuo
Inamori first set up Kyocera Corporation, in the 1960s, he
attended a lecture held in Kyoto by Konosuke Matsushita,
the founder of Panasonic. The theme of the lecture was “dam
management”. This was an approach to management that
advocated maintaining a buffer, in other words, holding back
(in a “dam”) additional human resources,
capital, and resources as insurance
against change. Many of the attendees
felt that, as a lecture from someone
considered a giant of management, it had
fallen somewhat flat. But Inamori was
inspired: everything has to start from an
idea, he thought. President Matsushita’s
“dam management” approach was to
go on to have a significant impact on
i the management principles adopted at
Kyocera Corporation.

Many other people would have been there
too, at the lecture heard by Inamori and
the seminar attended by Ohshiro. But
how many of them managed to take what
they had learned and use it to achieve
business success? Even when it comes
to knowledge that you hear from others,
learning with your ears, in other words,
how you use that knowledge will depend
on how you choose to listen and how you
chose to learn from it.

Even if you're there in body, if you're not there in spirit, then
there is a risk that you will miss hearing about the really
important things; they will go in one ear and straight out of
the other.”

Copies of this inspiring and insightful book are available
on the Enagic website and at Enagic offices, and make an
excellent gift for any new or seasoned distributor!

—

Above is an excerpt from the book Quenching the Thirst for Global Success, the Success Story of Hironari Ohshiro.
It is filled with incredible lessons, motivational stories and the actions that were taken to create Enagic.
A must for distributors, it is available at www.enagic.com/shop
Also available in Chinese, Italian, French and Spanish! Contact your local branch office for details.
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Special Keynote Speakers
Chris Gardner

The author of the book and

2006 motion picture

“The Pursuit of Happyness”

he was portrayed by Will Smith
in the movie.

Discover the Door to Your Freedom with Enagic!

Online Registration

I Special Keynote Speakers

Enagic CEO
Hironari Ohshiro

@ https:/www.enagic-convention.com/201906/

June 21st & 22nd, 2019
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SAN DIEGO CONVENTION CENTER

Kyle Maynard

First quadruple amputee to
ascend Mount Kilimanjaro
without the aid of prosthetics.

The author of the book
“No Excuses”

»

All tickets are non-refundable

E8SPA Member Non-E8PA Members

Earlybird 3/1-3/31: $149 Earlybird 3/1-3/31: $169

Regular: $169 Regular: $189

On-site: $189 On-site: $209

Children's Tickets Evening Party fgo——

_ (Available online ONLY) @ = i

E::Idren3and under: Free ol [ §H . “ii_‘_
ids ages 4 to 12: $99 — N AY

13 and older: Full Price m ~~~~~~~~~ ol " e
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Congratulations
to each of you
for your outstanding

achievement!
January 2019 New 6A and Above Title Achievers

6A

VIOLETA S QUIAMBAO Australia HAN JING Hong Kong
CHARLENE CVETKOVSKI #2 Australia TAIKING KI DANKEY Hong Kong
GLOBAL FREEDOM FOUNDATION Australia TAIWING FONG Hong Kong
LATTE LEGACY PTYLTD Australia WINE AND FOOD LTD/CHANG SAUMANSIMON  Hong Kong
MONIQUE A MACKENZIE Australia US ONION INTERNATIONAL GROUPLTD/CHEONGPUISA  Hong Kong
SIUATONGA JUNIOR LIKILIKI Australia LI HOI YEE NACY Hong Kong
TERESA CHAN Australia SHU ZHEN FENG Hong Kong
SVETLANA MATKOVSKAYA Australia MO JING YU Hong Kong
HTPHARM PTY LTD Australia SHRIPAD SHRIRAMARO TAKALKAR India
ESTRANGERO VILLEGAS Canada RAVI PRAKASH PANDEY India
AMELYN VILLEGAS #4 Canada YUVRAJ RUSTAM GAIWAD India
MYRNA J VICTORIA Canada SUCHITRABK India
JONATHAN O. DELA PENA Canada MANIMARAN RAJAKANNU India
EDISON P.SABEROLA Canada SURESH PRASAD India
MARY GRACE SABEROLA Canada MYLA TSUTAICHI Japan
REMELYN M MUYANA Canada LESCANO EMELYN RAMOS Japan
SHAUNA L CLARK Canada LEE SOW LAN Malaysia
INDEPENDENCE ERA MARKETING INC. Canada AW BEE KIEN Malaysia
1169734 B.C.LTD. Canada LOO CHIN CHOY Malaysia
WENDY UYEN LE Canada HONG CHANG HIE Malaysia
TAMNGUYEN Canada WINNIE ELVI WELLNESS Malaysia
HENRIQUE ASHER / ALCALAY Germany HALIMATUL QURBANIYAH BINTIABDULHALIM  Malaysia
THOMAS MCELRATH Germany ABDUL KAHAR BIN JUMAT Malaysia
ROBERT O REILLY Germany ZUBAIR BINHEDZIR Malaysia
OCALINE - LEBOURG STEPHANIE - CLOROFILINDEX ~ Germany NUR AFIDAH BINTI MOHD IDRIS Malaysia
ALICIA PORTILLO W/V SILONERO Germany MOHD ZAHID BIN AWANG Malaysia
SAIRA MAIDEEN Germany MUHD ZULKAPLI BIN HALID Malaysia
CHONG PIK WAH Hong Kong DANIELA V SEGUEL MONTOYA Mexico
INNER-CORE HEALTH/LAU LAN CHING Hong Kong MARIA CONCEPCION CASTELLANOS RUIZESPARZA  Mexico

LI XU CHUN Hong Kong BENSON UNTALAN Philippines
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ANALIZAFLORES Philippines RACE TO FREEDOM INC. USA

REMEDIOS AGRABIO BILLONES Philippines WATERALIVING LLC USA
FANNIE GRACE ANG Philippines KRISTINA C MALIWAT USA
TANCHIN LEE Singapore NATALY GAVRILOVA/AQUAZONECLUB  USA
CHOU DANY Thailand ELON DORNE ROSENTHAL #C USA
CHOU NORIN Thailand STEVEVLE USA
CHOU NORY Thailand THU MINH NGUYEN USA
NHUNG THI PHUONG NGUYEN USA NAMUS ADVISORY INC USA
DIEP THUY PHAM USA CARL JONATHAN D. CASTILLO USA
DENNIS H. VAUGHN USA THAO ROSA USA
FREEDOM CAPITAL INVESTMENT SOLUTIONSLLC #F  USA FRANCES T SWAIN USA

MYPASSPORTANDYOU MARKETING INC. Canada BERNARDITA SISON YAP LOJO Philippines
LING YEE KWAN Hong Kong CHEE KIEN LUEN Singapore
CHENG CHI LEUNG Hong Kong MEANSEREY CHOU Thailand
JP KANGENWATER/MAN HIU TUNG Hong Kong DAVID WILKINSON USA
SANTOSH KUMAR TIWARI India IKE NGOC NGUYEN USA
DEEPAK KUMAR SINGH India HINH QUANG HUYNH #C USA
YONG LOK SHYONG Malaysia COURTNEY NGUYEN HOANG USA

AMY QADARSIH BINTI MUSA Malaysia NAMUS ADVISORY INC USA
MOHD SABRI BIN MAMAT Malaysia TAN VAN VO USA
FERDINAND BONDAD BANIQUED Philippines JULIBIN MOK Malaysia

6A42-2
MICHELLE ARCEO SUCCESSMARKETINGINC.  Canada NEW HORIZONS WEALTH SDN. BHD. Malaysia
LOUISE YLS MANAGEMENT SDN BHD Malaysia TAN SUSIE Singapore

6A42-3 6A42-4
NT KANGEN WATER USA TAN NGUYEN USA
KHOANGUYEN USA
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