Welcome New G6A!
Using a little Ingenuity
to get People interested!

[USA]

Don Pham

Don first found out about Kangen Water and the
Enagic business model when it was recommended to
him by a friend and watched a demonstration video on
You Tube, After watching the video, he understood how
great the 8 point system was and decided to join the
Enagic team on the basis that he believed it was
something he could achieve,

That was autumn 2015 and since then, he reached the
coveted level of 6A in a very short period at the Global
Convention held in July this year, Don says the key to his
success is to get people interested and have them see
how good the product is for themselves without
pushing it on to them. Don’s goal now is to help his
friends under him achieve the level of 6A and to reach
the level of 6A2-3 within the next two years himself.
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Congratuiations!

3 Branches reach Jml Goal!
Branches reaching monthly goal

Vancouver, India, Brazil

Congratulations for Reaching GA!

July 2016/ Our new 6A and above distributors
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Change Your Water,Change Your Life!"

Aim for social well-bein A
Let’s Unify!

ohn(6A) & Amanda(6A2) & Nicholas(6A) Lauer [USA]

This month's feature, the Lauers, reside in Appleton, a gquiet city
with a population of just under 100,000, located in the eastern portion
of the state of Wisconsin, just west of Lake Michigan, which is one of
the five Great Lakes of Morth America. This team of father, mother and
son work together as a family to run their Enagic Business.

Their first encounter with Kangen Water was in 2009 after a “Make a
Wish" trip with their daughter to London. Desperately searching for a
treatment for the serious health problems their youngest daughter
was suffering from at that time, the Lauers were given information on
Kangen Water by an author that specialized in medical issues. In
hopes of improving their daughter's health, they immediately bought
a Leveluk unit and the whole family began to useit.

As they began to recognize the amazing power of Kangen Water,

they came to the belief that, spreading the 'Circle of Compassion’ was
how they, “wanted to pay it forward, for the blessings they had
received from the water and the company---and make a difference in
the world. © The three members of the family, John and Amanda
joined by their son, Nicholas, began to take an active part in the
business.

Through the family's hard work, Amanda managed to climb up to
the rank of 6A2, while both John and Nicholas were able to reach 6A.
Their joy was apparent as they received certification during the
Global Convention held in Las Vegas this July.

(Cont'dtoP.5)
GLOBAL
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Making its Way into the next
Mega Market! Enagic India
Grand Opening Ceremony

Hope is ever increasing in the land of India with its extensive market of

ndia

dave up E-points an
Visit EBPA

ER-> hEiTO TESPADEE A

ebration of the official opening of Enagic India, a grand ceremony was held
in the city of Bangalore, where the office is located. The venue was filled to
capacity with roughly 450 people, demonstrating the level of anticipation
India holds for the Enagic Business.

The event opened up with speeches by top distributors from around the
world, who rushed to the ceremony to congratulate the local distributors
and celebrate the establishment of Enagic India. When the party began,
CEQ Hironari Ohshiro made an appearance with Mrs. Ohshiro and passed
on a heartfelt and promising message to the audience, “The nation of India
is filled with great possibilities. Let's put our efforts together to promote
Kangen Water so that “true health' can be realized in this grand nation of
emerging powers,”

Following the speech, the new 6A (and above) distributors received their
certificates by Mr. & Mrs. Ohshirc. With various kinds of entertaining per-
formances, ranging from dance to percussions, the opening ceremony
ended in a joyous atmosphere.

An amazing dance
performante entertains
the audience.

(1) When a card is purchased, the cardholder along with their upling 8-point distributars
{who have also purchased a card) and 6A2 and above distributors will all receive E-points.  Enagic

; : S Sedake Country Club
(2) Cardholders can use the Enagic affiliated facilities

(Enagic Sedake Country Club / Enagic Bowl Mihama / Enagic Natural
Hot Spring Aroma / etc) for free.

(3) Cardholders can receive a discount when staying at EBPA Resort & Training Center.
A discount rate of 20 ~ 100% is possible, depending on the type of card,

[Other benefits and impartant information]

1EBPA card purchase is limited to registered distributors only.
(2o apply for the purchase of an EBPA card, please contact the nearest branch office. —
3A commission is given for each card purchase. Enagic _

_ : Matural Hot Spring Aroma

4)Each card purchase is counted as one unit sale.

SE-points are given to the distributor for purchasing a card.

s )E-paints are given 1o card-holding distributors for each unit sale (Leveluk and Anespa) or sale of Ukon,
7/The E&PA card is valid for 1 year. (All accumulated points will expire after 1 year if the card is not renewed.)
& E-points are valid for 3 years.
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This Is How I Reached 6 A2-3!

bleLiEZS5LTEAZ-3ICELE!

“So)You/ContinuouslyMake
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Josue Andallo v332—729n

[Canada” h+¥]

Josue Andallo, known by many as Kangen Joe, 15 onginally
from the Philippines and was introduced to Kangen Water
nine years ago by a good friend. This friend took him to one
of the first “Kangen Water Seminars” in Canada. During this
time, Joe happened to be experiencing some health issues.
Naturally, after learning about the benefits of Kangen Water
at the seminar, he decided to purchase a Leveluk unit on July
23, 2007, which remains a memorable date for Joe. In the
nine years since, he has been drinking Kangen Water every
day, and has been able to maintain his health

Wife and Son Grow into Leading Distributors

Joe began to take an active part in the Enagic Business
when he learned of the heaith benefits of Kangen Water
and identified with Enagic’s efforts in promoting it. Since
then, he has been preaching the word of Kangen Water at
seminars, training sessions and just about any other place
he can find an audience.

Joe pays the utmost attention to helping people
understand the impressive level of technolegy involved in
Enagic's electrolyzed water generators, such as the
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Leveluk, and also the thriving business opportunity which
the company provides.

Through these efforts, he was able to reach the 6A2-3
rank in just over seven years. During this journey, his wife,
Shirley, and first son, Joshua also became devoted
distributors, working alongside Joe in promoting Enagic.
So, what then, is the key to his success?

Aim for Success for the Entire Team!

The answer to the question of his success was, “|
communicate with people everywhere, from bus
stations, on trains and even people | meet on the
streets. |invite them to join the demanstrations and
share the information on Kangen Water.” His success
must be the direct result of his dedication and also his
“strong ability to communicate with everyone.”

As for his vision of the future, Joe confidently spoke,
“My next goal is to reach 6A2-4. Also, | want to help my
wife, Shirley, to reach her next level, 6A2-3, and Joshua
to reach BA2-2." Targeting the global market, he also
added, | want to support my team to grow globally and
keep sharing the water to everyone.”
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Realization of True Health Roesoxn K Five Kinds of Kangen s5-o#i

True Physical health B&DEME 1 Bodily Constitution Kangen 1 #fo@R 4 Appreciation/Compassion Kangen 4 BRI (1K) 0l
True Financial health EFOME 2 Fair & High Income Kangen 2 £F TRMN&0ET | 5 Socktal Support Kangen 5 i 0BT
True Mental / Metaphysical health TR 3 Quick Return Kangen 3 UPAASLOAY-FER
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Indonesia
' Top distributor, Andhyka Sedyawan
holds event for 3,000 people!

Over two days, from the 13th to the 14th August, Indonesia’s leading dis-
tributor, Andhyka Sedyawan staged a huge event for 3,000 people in Jakar-
ta. The name of the event was called “LIFE CELEBRATION DAY" and the pur-
pose of the event to “inspire others to become a real champion in the Enagic
business". Andhyka is a level BA5-3 distributor leading the Enagic business in
Indonesia and is also a doctor, appealing to those who attended the event to
join him in improving both physical and economic health while also creating a
healthy mind. The Enagic business in Indonesia is showing strong promise
for future expansion.

. Japan

~Akitoshi Nakamura (6A7-6) launches
/ seminars across North America!

Over approximately three weeks prior to the Global Convention in July, Akito-
shi Nakamura, a level 6AT-6 distributor from Japan, launched seminars across
Morth America. Makamura started out in Toronto, Canada, moving on to Van-
couver, then to the state of Alaska in the United States before traveling on to
Los Angeles and finally reaching Las Vegas, the venue for the convention.

His key focus at each of these locations was to create appeal for the Leve-
Luk machine equipped with Japan's advanced technology, the electrolyzed
water it generates and the fantastic Enagic business model that aims to
achieve the “Realization of True Health". Those that attended the seminars
showed respect to the Level BAT-6 distributor who had come all the way from R
Japan, hanging on his every word as they listened carefully to his presentation. o e b & Nakarn,

GLOBAL FOCUSON

cont. from P1./

{Cont'd from P1)

The Lauers feel a deep sense of gratitude toward Enagic, which has drasti-
cally changed their lives from being filled with difficulties, “since joining
Enagic everything turned around positively,” Amanda continued on to say
that they are now able, "to enjoy life fully by having physical, financial and
emotional health.” When asked about her future goals, she replied that she
is, “striving to be the best person, the best distributor and best leader,” so she
can help her family and the entire team to reach the top.

Jnhn{ﬁA} &
Amanda(6A2) &
Nicholas(6A) Lauer

Thee Lauers, (from left] John, Amanda and Micholas,
recehve GA and GAZ cerification a1 the Las Vegas
Global Convention

5
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From Okinawa to the World!
The Success Story of Hironari Ohshiro

Chapter 12
‘]_'ésﬁth Machara

Off to Tokyo through Mass Recruitment

I decided to get straight to the point. "What was Ohshiro like as a student?” "Well,” said Hiraya-
ma, Ohshiro’s old teather, closing his eyes and choosing each word carefully. "It will take time to talk
about Hironari. There’s a lot to say. He often visited me at home, and he lodged with my aunt for a
long time”. He then listed a number of students with whom Hironari had been close. "We were more
like friends”, he said. "Hironari always tried his very best, he had a good heart”. His eyes shone as he
spoke; as if he had shared something of Oshiro’s compassionate nature, or perhaps of his struggle,
and was pleased to see how the boy had turned out.

A person’s expression can say much more than their words. It was clear that Hirayama's eyes were
seeing far beyond the present, back half a century to the young boy he had taken under his wing. A
boy who had done so well to leave his humble village and get to a school in the capital. A boy with
whom he had shared meals and lodgings, a boy he had nurtured and inspired. To see how far he has
come! Over the figure of Ohshiro, the successful businessman of today, Hirayama was layering his
memories of Ohshiro, the boy of yesterday, with whom he had been so close. His eyes told me that
he was still offering Ohshiro his support and still celebrating his student’s success.

We finished lunch and wound up the interview, then got ready to leave. As we were about to part,
Hirayama wrapped up the mochi rice cakes, an Okinawan specialty, left uneaten on the table. "Take
these with you”, he said. I had been so busy listening to him reminisce that [ had forgotten all about
the mochi—normally my favorite. I was struck by his kindness. The same kindness with which he
had nurtured the young Ohshiro.

We said goodbye in the hotel lobby, but walked together to the exit. I reluctantly climbed into my
taxi. Hirayama and his wife waited in front the hotel, waving me off until the taxi was our of sight.

Despite his interest in continuing his education, the financial situation of Ohshiro's family meant
that it was a dream never to be realized. He gave up on the idea of going to university. It was 1960
when Ohshiro graduated from high school. It was Ohshiro’s dream to go to the mainland, the capi-
tal, Tokyo City. At the time, there was one way of doing it that was much easier than any other.
Mass recruitment. This was when groups of junior high school or high school graduates from Oki-
nawa would be recruited, en masse, by a single company located on the mainland. Back then, there
was still a considerable gap in the standard of living between Okinawa and mainland Japan; a dis-
tance symbolized by the ocean between them. Ohshiro had been determined to go to Tokyo, but his
group of graduates was recruited by a company in Nagoya, on the west coast of Japan, around 220
miles from Tokyo. So he began to plot a way to get from Nagoya to Tokyo. At Naha port, clutching
his suitcase, Ohshiro boarded a ship bound for Kagoshima, then disappeared below deck.

@ Author'’s Profile

Born in Okinawa in 1941, Machara graduared from Naha Commercial High School in 1960. After artending
the University of Hawaii, he graduated with an MBA from the University of Southern California Graduoate
School and with an MA from the Fuller Theological Seminary. He is now actively working as a consultant ara
Japanese firm and is also a minister. He Is the advisor of Enagic USA.
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Enagic Kangen Rice Project
IFIvodnAkR7Oiszob

Kangen Rice Steadily Growing in
Chemical-free Paddy Full of Weeds

REAERADEELSITOHTAVAVEDETTK

The paddies of Kangen Rice cultivated by ldo Agri-
culture are located on the outskirts of Takamatsu City,
Kagawa. Although this year's increased rainfall and
lack of sun caused some unease among the local
farmers, the high temperatures and humidity brought
on by the end of the rainy season spurred on the
growth of the rice plants, assisting in making up the

leeway. This climate change not only boosted the Tamm—r e e —
growth of the rice plants but also the weeds in the EEECLHHRERDED FELESARE MRS RSNEVEE
paddies.

When observing Paddy B. in which agrochemicals are being used, weeds are nowhere to be found. On the
other hand, Paddy A, using only electrolyzed water is abundant with weeds, as it does not contain any types of
chemicals (weed killer). This can be considered more proof of the safety of electrolyzed water farming.

Also during this visit, | decided to pay closer attention to the stems and roots of the plants in each paddy.
Around twenty stems were collected from Paddy A, while forty or so stems were collected from Paddy B, pre-
senting a major difference between the paddies. Sparsely planted Paddy A does not require the use of chemi-
cals, as its well-ventilated environment helps to control the spread of harmful insects. A further look into both
paddies shows that the number of roots is greater in Paddy A than in Paddy B. Much more effort was needed to
pull out the rice plants from Paddy A. Both facts provide evidence that the plants in Paddy A are firmly rooted,
creating a strong foundation for the plants” growth.

When comparing the height of the plants in the paddies, the plants in Paddy B were found to be slightly taller.
The growth of the plants in Paddy A were intentionally suppressed by suspending the irrigation process and
draining out the paddy for a selected period of time in order to reduce damage caused by wind. If everything
goes according to plan, the first harvest arrived in mid-August. The days when safe and worry-free Kangen Rice

No.I5

Hacchi’s Life with Kangen Water [ E>BEDTIKDHBEE)

Try using acidic electrolyzed water to care for your hair

after swimming at the beach or pool!

There is still no end to the hot days in Japan, Ultraviolet rays are at their peak during this season and can cause
significant damage to your hair. People are still often heading to the pool or beach to escape the summer heat. The
chlorine used in pools is also an enemy of your hair (= <) .

= Hair becomes dry and brittle due to loss of moisture

After swimming at the beach, your hair is affected by the double action of the salt water and the strong ultraviolet rays,
causing significant damage.

Due to osmotic pressure, it is easier for the moisture in your hair to be drawn out when you leave your hair wet with salt
water and this can leave it dry and brittle, And then you have to battle with yet another enemy, humidity. Humidity helps
to make your hair more alkaline.

® Your hair should be kept in a mild acidic state!

When your hair becomes alkaline, the gaps in your cuticles expand and the moisture retaining elements and proteins
drain out. Scary isn't it!

When your hair is in a mild acidic state, the cuticles are closed and stable. As a result, it is better to adopt a hair care
regimen using a special treatment that closes the cuticles to retain moisture and maintains the hair in a mild acidic state.

can be enjoyed at the dinner table is fast-approaching.
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Wieeds are entangled In the roots from Paddy A& [above,
while roots from Paddy B are free of weeds.
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ed
wihile the 41 stems collected from Paddy B were taller.
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= This is where acidic electrolyzed water comes in!

Talking of acidity, if you have a LeveLuk machine, try to be proactive in using acidic electrolyzed water (A1), It will have the same
effect as a special treatment. Using acidic water to wash your hair will leave it feeling very smooth. That's why it is ideal to maintain

your hair in a mild acidic state.

Try to make a habit of washing your hair in acidic water and giving it the care it needs, particularly over this damaging season.
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World's Distributors display a Kaleidoscope of Facial
Expressions at Las Vegas Global Convention)"

Continuing from August Issue = Photo Album Vol.2
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