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Mireya, whao is from Tepic, the capital city of Nayarit,
located along the Pacific Ocean coastline of Mexico,
reached the rank of 6A in January of this year. When she
became ill 7 years ago, the family doctor advised her to see
a nutritionist, who then introduced her to Kangen Water,
She began drinking Kangen Water and was able to recover
not only physically, but also in the financial sense when she
eventually started her own Enagic business.  Mireya
expresses her deep appreciation to those who have helped
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2'_!,3 New 6A Recovers Physical and

Mireya Hernandez Salas
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Mr. Soto’s car carrying the logo,

“Change your life”
'Change your lifes &7 1 IC8EIT- 1
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Mr. Sote and his carin the carpark at Enagic USA. To the left is Don
Enagic’s Director of Professional Training.

T USADETRERICHE e Te s FE A,

HERIFVuamd IO oeiatibblb— 29 Fylira—,

Iterling Soto lives in Torrance, California. That's right,
it is the location of Enagic USA’s head office. He lives
too far away to walk so always visits Enagic in his car.
That car is the Kangen Car shown in the photo. Mr,
Soto uses this car everyday as he strives to reach 6A
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Change Your Water,Change Your Life!™
B X EHE AL E ! Aim for social well-being !
Let’s Unify!

Achieving,ourown dreams by helpingotiiers
Thatisjour, II-I{SIHGSS nlﬁﬁJsiflhvl 'y

her, “l owe everything to Mr. Ohshiro and my family.”

FEZQOF Uy MHOMEBT E/RBOZLrEAN
SE1AICGAICBELEL R 7 FillcdamEE L
TRENS—AORBTEBNTN. FOALSETKE
Hoe 5T ZLCRKOBAEREL. MATE D 2
AL ER BELEBEORBEI/EELE L, TXHE
RERBEOSHF I EBTTBHLTWET,

satvs 'ﬂkiwﬂéutfﬁﬁﬁﬁwﬁtﬂvxLhﬁﬂPSQE SR ATRIE!

AR—=N TS PERAVTHILZTM =L
AHICEATVET .3, T+ v FUSAERHDERTE
MTY. ERVAESTRERZEMECLSOTEZL
DLEHEERSTIF VvV ERNET.TOERELHE
HdDKangen E(A—)TT . HE. 6 ADY FE AR
EEBTEA. COMEESETHAF>TVET.

February 2016/ Our new 6A and ahove distribhutors

6A ® ANANG SULIS SETIYD AWAN lldorwsial @ APPLE HEALTH NETWDRK INC {US) * MYSOUIAL PR LLE fuga)
* YOHANES NI'EI‘r'l'IJZJ'-'-‘ SE [Indoresial  * JJE&@ITT?H:.“%LEMIEH (LS4 o JULLAN SHERMAN (LS}
L] L] '

» THIEN VAN NCIVEN (o) . %?Eﬁ T ?fmm:} % CAROLYN M DELAFRANGE ﬁ% * AMERICAN MARKETING CORP (Usa)
* LEREK P KEHOE {Caneda) R pan] / { i L sk
# JENNIFER ASHLEY ROWSE  (Canada) * PANG YOKE ENG [Malaysia) ® I0SE A RODRIGUEY s MASSAGE THERAPY PC
* AFFILIATELIFETY LTI E-::.md.-,] ® CHIN SHAW KANG & FELIX  [Makaysa) ® ADAM WENKG USe) * ALEC 5 LELING (LisA)
* LOVEHOME HEALTH NG Canadal TAN SHAW KEANG » EVADNE YU KING IS
* FHU SHLI XIAN iCHing) » LEONARD FOO TET SEONG  (Mabysal  ® CHARLES MORISEY LS8
* MARMOLID 5YLVIANE (Francs) ® EMELDW TANDEC GARIN  iMiaysal ® RIGHT CHOICE MINISTRIES INC {LS8)
* PIETRO FRANCESCD (k) ® SURIANA BINTI SHARIFUINN  [Makaysa)  ANNARELL RESTHEPD USR)

PELLEGRINELLI ® THYAM RESOURCES SDN BHD (Malysa)  ® LAPTOP LIFESTYLE {LIZA) 6A22
* FRANZ SANDMAIR sy % KO MEE NGO Iy} % PROJECT AWDL LP L5A)
* ALOHS PRAFFENLEHNMER  (Ausiria) * MDY HADZRIN EIN Makaysa) * JEROME L HERBERT Usa) ) — . .
« LEONARDO V. RIAMBON  (France) SULEIMAN & SALMAN * THOMPSON WILLIAM JAMES  (Engiand}
® AUDREY SPEARING SOLUCIONES (Spain) & BAHRIN BIN ARD AZIF [Maksysia) ® GLOBAL AQUA WEALTH INC  (usaA)

[IE CONSTRLICCION * DAVID LOW BOON CHOON  Malaysa » TRUE ADVICE LTI, {Harwg Kang)
* JDAN BURTE (Romania) * LOGMAN BIM SAID [Malaysa) » KANGEN WATER HEALTH & {Hong Mang}
# LAZAR VIOLETA (Romana) & MOHD MOOR BIY LATIF IMakaysia) BEAUTY
S Al thaind) ¢ JERIEOPOLOOFRIAS - Dwical 6A2 » MAVERONICA QUINAIN ~ (Phidppines)

i ids )
* ANA CALZADD PLICL (Spain) * MARGARET LIM [Phifpgines) & HIEL THI FHAM [Austraka) = FLORES EUGENID {Phiippines] . ‘ . _
» JANETE FUMIE KUGA  (Forugaly  * VIVIAN ERDIL Prisppines] o AARON HONASSI itabyh Padraig O‘Hara /XEL+% - A1\F (6a3)
* ERLISA BAUTISTA (Engand} 7 LECONARD AGUILAR IPigones) o CURISTIAN ESSLETZBICHLER  (ustisal i
* LUTMWIG JOSEPH GINDL {England] & FLAMEN EXEQUEL MANO |Prilippines) * TAMIAN 0 BRIEN J.]l Hﬂgﬂn y\u’ . Hi—ﬂ?
# MARIE ROSE MAMNGILIN [ ] * VIRGILIOD ZORMNOSA [Phifippines) ! [El'ﬂa'ﬂ:ll ;
cES e g & IRAVK PANLEY LS elmEBE T g BA23 St her In 2 pub 5
. TIPS 3 )= d = - - . &
 BBAUTY CENTRE ( . PEAMNE I IL5A) * TIANIEL ETWIN MIHING indonesal  w ATIVE & WELLNESS LTD. iHang Kang! "Ittlmr?dnext trlat -:Irng agf] :' ik f p": E@ATVLD! f?fti m;,l"é&j F AR T"_tj#nﬁ ETE.
LA TIANA DR : i 5 A -
» SUN GUIO QIANG Crgkang] * WHITE-CROSS WATER CORP 1L54) N R W s TS e KANGENWATERWORLD  (HongKang) lreland./ 15> K] in Ireland’s capital, Dublin, people are  FCITERIFHLE LS. FAGEIEFGAH /NS TAIIRTECAS
=GR s ool o DANIEL SWOLEANGER | (LA o NORHUDA BINTI MAHAT  (Msiaymi)  ® POWER TEAMGLOBALINC  (LSA) likely to open up to each other despite  MERFEIE. T+ v o E IR ACBIMLIzE- 501220135
TLAOWANLAT M N = CARCLIEE NRQIIL ey £ DURONNANA DN INID keiety having met for the first time. Mr. O'Hara, a resident of Dublinis  |o. ZEAlCEISSH T S—FF—0O3 - F—H T AOEE
+ BAVAN KUMAR CHANTA ey . UNILIFE GLOBAL 1) « CARIDAD LABE  [Prikapies) 6A24 currently a 6A3 distributor. He first joined Enagic after purchas- @ f=8SDS01EBA LT &Eotk.
L ~l r i - . - .
& GUNAWAN WIBIKSANA (raeess) MGRNETVORKING ING L5 L e ) f ing a SD501 for the health of his partner, Jill Hogan, afteritwas L 733w VeSS ST L5055 654,
Indonesk s % LT ( 1} . - h [ iy - - ol wh

» AKHMAD RIDWAN indonecal ® TRIUNE WATER INC 10A) * YANTI HALIM KRISNO LS4 R sl recommended to him by a friend in 2013, LBITKOERS LEEEML TV T LA e DN T

Discovering that he was eligible to receive a commission, he  FZ I +<waES R A0ES M REOTERFESE. FY922
decided to start his own business based on his new-found  HFESATRREEEHEE LS, = =0 L ALEA NS
knowledge of the benefits of Kangen Water and on his beliefin = XAESZIHALTES ZAEHRSEOES,  BPICEQ

the concept and future possibilities of the Enagic business G 0
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model, one that anyone can get into. His partner, Jill, is now
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Record 11,475 units sold in February! Target for June is 15,000!
2 ADEFEEFIBEBRD1,47581C! 681315,0008H 8!

Monthly sales reached an all-time high in February with 11,475 units sold. This is the result of the incessant efforts of
all our distributors. Thank you all for your hard work and dedication. | invite you all to renew your efforts as we aim for
15,000 units in June, ahead of our global convention in July as we make a huge step towards achieving our monthly
sales target of 20,000 units, a target we have been aiming for some years!
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New York branch relocates! |
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Enagic Mew York branch has relocated to new, more spacious and more
convenient office premises, moving from the 4th floor to the 1st floor of the
same building.
The office is in a vibrant redevelopment zone that is currently seeing an
increasing number of new commercial and government buildings, We invite
you all to drop by and visit the new, more convenient office.
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The serminar room to accommodate large audiences
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(Address)3636 33rd Street Suite 101, Long Island City, NY 11106
( Tel )718-784-2110 (_FAX_)718-784-2103

Ample office space
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Training while Playing!

Grand Seminar Cruise Tours 3Countries!
REIN—-IVITEIF—VYT7—TREE. DB

From February 22nd through 26th, the Kangen Amazing Team (KAT), headed by Enagic's leading
distributor, Andhyka Sedyawan, set sail on a grand cruise with the Royal Caribbean, touring around
3 countries,
This cruize was considered to be a *seminar tour” planned for the purpose of (1) encouraging each
team member, (2} promoting stronger teamwork, and (3) reinforcing Enagic business training. The
group of 106 people departed Jakarta and toured around Singapore, Thailand and Malaysia's
famous tourist spots. While on the cruise, they took advantage of the opportunity to attend semi-
nars provided by various leaders, which contributed greatly to the team's improvement.

This amazing experience of training while vacationing added momentum to each participant’s
progress as they sailed toward the next harbor in the great wide ocean of the Enagic business.
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Kangen Amazinj_ Teamn (KAT], touring Singapore.
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The Enagic 2016 Global Convention
will he held from 26-28 July in Las Vegas!
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CIRQUE DU SOLEIL

[Event Overview]
BMDates.” July 26-28
BParticipation fee

Through
July 20, 2016

Adult
I:F-gEIEuIrJt-:u'g'ﬂ U55249.00 | US5299.00

Child 412 :
hge 6 twougn 11)| USS124.50 | US$149.50

[Main Details]

W.July 26: 6A meeting, business seminar
W.July 27: Global seminar and training
M.July 28: Award presentations,

speech by CEQ, Ohshiro & dinner party

Distributor Campaign “Cirque Du Soleil Michael Jackson OME™
show has started from March 1, 201611

You will get 1 ticket to “Cirgue Du Soleil Michael Jackson OME®
show on July 26, 2016 9:30PM for every three direct
machines sales of Leveluk SD501, SD501 Platinum, SD501U,
K8 or Super501.

This campaign will end as soon as 400 tickets have run out!!!

This campaign is only for participants of the convention.
One more campaign for the Global Convention in Las Vegas!!!
For more information, please visit the official website
hitps://www.enagic-convention.com/
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This Is How I Reached 6 A2-3!
DrURZ5UTEA2-3 IR !

INo:SuccessjinBusiness
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Glenda Calinisan svy9nv=9> e

[Canada,” h#¥]

Dante and Glenda Calinisan are well-known
distributors in Canada, where Dante became the
first distributor to reach 6A2-3 (currently 6A5-3).
Mow, his wife, Glenda, has joined him as the
second to reach the rank in their country. Their
road to success, however, was not a smooth one
but often filled with cbstacles.

Glenda was registered as a distributor in
February of 2007, around the same time as her
husband. Her health issues drew her to Kangen
Water, but she was also attracted to the business
side of Enagic and eventually became a
distributor herself. She was forced to pursue her
business as a side job, though, as she was
working full-time at a medical research institution
at the time.

Decision to Commit Full-Time to Enagic

Glenda continued the struggle to balance her
two jobs, asking for leave at the institution to
make time for her business. “It was a rough
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time," she admits when looking back on her past,
“but it was also a great challenge for me.”

August of 2013 marked a pivotal moment in
Glenda's Enagic business, when she made the
major decision to guit her job at the institution
and pour 100% of her effort into Kangen Canada
Teamn International (KCTI), the team she and her
husband had created together.

Striving for Sales of 20,000 Units Monthly!

“There are no indecisions or hesitations in my life,”
says Glenda, who sped her way up the Enagic
ladder due to her ability to make swift decisions and
put them into action. She has also selflessly shared
her knowledge on business and made efforts in
assisting the growth of each team member. Glenda
speaks of her determination as a leader, “each
member of our team is working hard to achieve
their current goal and with the combined efforts, we
are aiming to reach the goal of 20,000 units
monthly sale set by Enagic this year.”
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BEOEE True Physical health THEEDET 1 Bodily Constitution Kangen | (&) [ (i) M 4 Appreciation/Compassion Kangen
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: EnaniclHannyMoments
GEO Celebrates 7oth Birthday in his Home Town
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On March 17, a total of 200 people, distributors and Enagic staff, from within
Japan and arcund the world, flocked to the venue in Sedake, Mago City, Okinawa, the
birth place of the CEQ, to join in the grand celebration of Mr. Hironari Ohshira’s 75th
birthday. After the congratulatory speeches from the guests and the proposing of
a toast, the man of the hour took to the stage. After he blew out the candles on the
K8 shaped "Kangen cake,” he expressed his deep sense of gratitude to everyone  The CEO blowing out candles on the
who came to the celebration. ML ey SEPP—

“75 years ago, | was born in this tiny village. It has been 25 years since my wifeand ~ *%=8
|, together, started to share Kangen water from this land. Even at this age, | am still travelling around the world to
bring everyone together as members of the Enagic family. Thanks to all of you and Kangen water for making all
of this possible.”
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(Cont'd from P1)

“At the age of 52, Enagic provided me with the opportunity to change my

career”, says Mr. O'Hara. He then started working as a distributor under his
motto, “Achieving my own dreams by helping others”, Now that he is a 6A
distributor he claims he has demonstrated the truth in his motto.
Mr. O'Hara recalls, "Coming to know about the Enagic business provided me with
new information and knowledge and helped me to make a life changing
decision. | believe the decision | made was the right one”. Mr. O'Hara and Jill now
waork together, leading their own team as they aim for 6A2-3 status.
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— From Okinawa to the World]
The Success Story of Hironari Ohshiro

Chapter 8
Toshio Machara

The Old Hnme in Mount Yanbaru

Back then, almost none of Okinawa’s roads were paved. The only paved roads were the ones used

by the occupying US forces; their tanks and trucks whipped up clouds of sand as they rushed along

the roads. The state of the roads was appalling; driving for a couple of hours would leave you with a

: face ashen with dust. The most common type of automobile was a roofless three-wheeler, and this was

TR how most people travelled between Naha, the capital, and the surrounding regions. There were buses

but they were very inconvenient; the waits were long and buses infrequent, sometimes only running

every second day. If you missed the bus you were planning on catching, that was it for the day. The

buses were also extremely crowded. As for telephones, they were a luxury that only the very rich had in

their homes; certainly not something that ordinary people could ever dream of owning. Back then,

you couldn’t tap out a message on a handheld device and send it wherever you wanted in the world.

You couldn’t even have imagined such a thing. ngrfssmhelemmmummuﬂmhasu'ulybwnrﬂmlw
tionary.

It took a good few hours to drive from Naha to Nago, where Ohshiro was born, in those days.
Route No. 1, the critical road that connected the south of the island to the north, is unrecognizable
today. It used to take the best part of the day to get to Nago, but now you can set off from Naha on
National Highway No. 58 and be there in a blink of an eye. There's barely enough time for a nap.
. Back then, drivers had to be particularly careful of the nanamagai, a road on the approach to Nago
F with seven consecutive sharp twists and turns, but today the road has been reconstructed. But it was

beautiful, cutting into Nago harbor like the jagged teeth of a saw. Treacherous as it was, I miss it,

The drive would take you through Nago town, with the brewery where Orion Beer—the islanders’
favorite—was made on your right, then up east along a lush mountain road, before arriving at the east
coast. There were no houses along the way. Once on the coastal road, if you headed north and you
would see, off to the right, a US army base, where construction was always ongoing. Today, this sort
of destruction of the natural environment is an issue of major concern to the Okinawan government.
Ohshiro’s home lay inside the coastal road. It was a small rural house, part of a village called Sedake.
This tiny hamlet today enjoys relative prosperity by growing turmeric. The Kanucha Resort, which
today lies just beyond the village, has had a positive effect on Sedake since opening. The Enagic Golf
Course, completed just two years ago, will also be a boost to the village. After all, itis now less than
two hours from Naha.

Sedake is where you can find the elementary school Ohshiro attended. His wife, Yaeko, was also
born here. This is where his roots begin.

Cuenching the Thirst foe

@ Author’s Profile

Born in Okinawa in 1941. Maehara graduared from Naha Commercial High School in 1g60. After attending
the University of Hawaii, he graduated with an MBA from the University of Southern California Graduate
School and with an MA from the Fuller Theological Seminary. He is now actively working as a consultant ata
Japanese firm and is also a minister. He is the advisor of Enagic USA
Other major works by the author : "The Rules of Business Taught by the Bible® ~“Quenching the Thirst for
Global Success™

Available in all Enagic branches or can be purchased online from http://www.enagic.com
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ic Kangen Rice Project
IFoyoERATIOS IV
Complete Documentation of Safe and Reliable

“Electrolyzed Water Rice Farming”
ZDRED“BRKIEE" D2EH

Chaptml

Tetsuya Ido

Toshihiro Ido

During his birthday party held on March 17, CEO Hironari Ohshiro made an astonishing announcement, “This
year, Enagic is embarking on a new beginning by introducing Kangen Water into the field of rice farming.” From
electrolyzed water produced by the Leveluk machines to Kangen Ukon, the company is planning to make further
contributions in promoting a healthy lifestyle by implementing a safe and reliable method of rice farming. For this
purpose alone, Enagic has developed an electrolyzed water generator specifically for agricuttural use.

The company was motivated to branch out into the field of agriculture when acidic electrolyzed water was ap-
proved and specified as “a designated harmless agricultural chemical” by the Ministry of Agriculture, Forestry and
Fisheries and the Ministry of the Environment in March of 2014. Designated harmless agricultural chemicals are
defined as, “those that are, based on their raw materials, clearly unlikely to be harmful to crops, etc., humans, live-
stock, and aquatic animals and plants.” This means that the Japanese government has recognized that acidic
electrolyzed water has inhibiting effects on bacteria while remaining harmless to humans, animals and the environ-
ment. Following the approval, acidic electrolyzed water was officially given the name, hypochlorous acid water, by
the government.

Ido Family in Charge of Rice Farming in Kagawa Prefecture

COver the 11 years since first applying for the approval of acidic electrolyzed water, 2,900 applications for other
chemicals were submitted, of which only 5, including acidic electrolyzed water, were approved by the government.
The Japanese Electrolyzed Water Association, which Enagic is the main member of, was finally able to secure an
approval, after 11 long years of answering diligently and sincerely to continuous requests for data and documents
made by both ministries.

In charge of applying Enagic's agricultural electrolyzed water generator to the cultivation of “Enagic Kangen
Rice™ are full-time rice farmers, Toshihiro, 73, and son, Tetsuya ldo, 48, of Miki Town, Kagawa in the Shikoku dis-
trict. The father and son team has a wealth of experience in the area of rice farming. In the up-coming issues of
E-Friends, we will continue to follow and report on every stage of the Enagic Kangen Rice production, from the
disinfecting of seed rice, rice-planting and growth progress to the final stages of harvest, milling and marketing.

(EoBEDTKDBBEE,

Strong Kangen Water demonstrates its power to remove stains from household mats.

Every time | use it, the powerful cleaning action of strong Kangen Water never ceases to amaze me (@@). It is now
becoming an essential iterm in my house cleaning arsenal.

Recently | tried using strong Kangen Water to clean the mats in my house. | have laid down interlocking mats over the
timber flooring in my house. It is these mats that | attempted to clean.

= Challenge to remove stains from dog “accidents”!

While there are a variety stains, the corner of my mat was in a terrible state after my dog had a little accident. | got to
cleaning it immediately, scrubbing it with detergent, but the stain was still painfully visible.
That's where | got the idea to test if | could remove the stain with strong Kangen Water only (——)/

= Result from using only strong Kangen Water!

First, | scrubbed the stain with a fine bristle brush and strong Kangen Water. | used a little elbow grease and repeated
this several times. Wouldn't you believe it, as | worked, the stain gradually came out using nothing but strong Kangen
Water. | couldn't believe it (@@) it was amazing. It looked like a new mat!

= A few sprays of strong acidic water to finish it off

To finish, | then sprayed the mat with strong acidic electrolyzed water to enhance the anti-bacterial action and left it in
the sun to dry.

What | learned from this experiment was to use strong Kangen Water more often for washing and cleaning!! You might
also want to try leaving stains in strong Kangen Water for more stubborn stains (A )b,

Today's conclusion-- Strong Kangen Water is effective in removing grease stains!!
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Andhyka Sedyawan and his team from

Indonesia visit the 0saka factory!
AUVRRITFDFP T4 NEADF—LHKRIIHZEHME!
On March 28, Andhyka Sedyawan, a top lgader from Indonesia and
his team visited the Osaka factory for a tour of the Leveluk produc-
tion facility. They received a detailed tour from the factory foreman
and experienced first-hand the superior quality of products made in
Japan. Recently, we have also had factory tours from countries all
over the world, including Hong Kong, the Philippines, and Malaysia.
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Andhyka Sedyawan and his team passionately tour
the final assembly divisicn,
BEETEMERLCRSE

ERRAL AR &g
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T R 3
RL—2TREE After touring the Osaka Factory , the menbers held
a serninar at the Tokyo office,
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4 Enagic Academy Golfers Compete in Pro-Tournament!
7O0R—F AR F IO IANIPHATFE—154:BFHHF!

The Daikin Orchid Ladies' Golf Tournament was held in Okinawa for 6 days, starting March 3. From the
Enagic Golf Academy, 4 players entered the tournament and fought bravely. In the Daikin Orchid Ladies'

Amateur Golf Championship (Okinawa) held in January,

for the tournament when they gained amazing results

Riri Sadoyama, Risa Higa and Saki Kinjo qualified
placing 1st. 3rd and 4th, respectively, while Hina

Arakaki qualified by recommendation. Although out of all 4, Hina Arakaki was the only one able to move
up to the final round (placing 35th), they all gained a valuable experience by compeating amongst the top
pro-golfers, which will surely help them move forward through their careers.
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There was an error in the number of branches that reached their goal for January in last
month's edition. Please see below for the branches that reached their sales targets. We sincerely
apologize for any inconvenience caused as a result of this error.
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Congratulations! 8 Branches ﬂBﬂl:lllﬂlIllﬂW Gnall

#! 1ARBLITO83%IEH B RMRFE B zEhk !

NI yhd. 7a0s by b I VA AL T L—YT

Congratulations! 1o BI‘HIIGIIB

M 2L TO15ZEL AT EETEA !
[Branches reaching monthly goal / Bif@eE % /5]

Los Angeles, Seattle, Dallas, Hawaii, Mexico, Chicago, Florida, Mew York, Vancouver, Toronto, Germany,
Spain/Portugal, France, Italy, India
OBV VA YT RFILEZ AN AL A0, 7004 . Za—3—o 8 0—— FO> R Fay,
ANA AR R AL IS A A 2T A E

[Branches reaching monthly goal / B2 R3/E]

Hawaii, Chicago, Florida, Toronto, France, Thailand, Malaysia Taiwan |

aE
s Reach Fehruary Goal!
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CAFE CREW

Ll
(Kaigishitsu)

Address: Win Aoyvama 1F, 2-2-15 Minamiaoyama,
Minato-ku, Tokyo 107-0062

Phone: 03-5771-1178

the next buil

“With this
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Kishimoto, o

Kangen Water on the Scene

The café offers breakfast and lunch set menu.
E-Z Vv hET TR

Right above the Tokyo Metro Aoyama-ltchome subway station,
you will find the headquarters of Honda. Just across a narrow road,
the café Kaigishitsu "conference room" is located on the first floor of

ding, which is quite a convenient location. In fact, it

was the sheer number of occupants in this building, which boasts of
500 rooms used as offices or residential space, that led to the
opening of the café.

many tenants, there needs to be a space for them to

hold meetings, dinner parties and events,” was what Kojin

wner of Kaigishitsu, thought when he first learned of

the building. His idea came to fruition in September of 2010, with the opening of the café, Since then, the
“conference room” has been a big hit among his customers which also include those from near by businesses.

The café is roughly divided into 3 sections, 1st and 2nd conference rooms and the restaurant. The restaurant is
spacious with 15 tables, generally used as an Italian restaurant and occasionally serves as a party room,

Koji began to use the Leveluk in his café from December of last year. Initially, Koji had purchased a Leveluk unit
and had it set up in his mother's house for her to use. He decided to also set up a unit in Kaigishitsu so that
healthy Kangen Water could be used in the dishes and drinks, while strong electrolytic water could be used for
keeping the café clean and sanitized. Indeed, the café's popular freshly made pasta is now boiled with alkaline
electrolytic water and its specialty soups are made with Kangen Water, both of which are receiving great

FEspOnSes.
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Koji Kishimoto, the owner of Kaigishitsu.
F—F—EETETA

1 ()| Global E Friends 2016.4

If you know of any unique use for electrolyzed water, we'd love to hear fromyou!. BRBAO1I=— 7 &FRAZERED]

@®Flease send information to the Fublic Relations Department.

WHEE#HEZ T,/ e-mail'kouhou@enagic.co.jp
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